
 
 
Jill Blanchard is the Senior Vice President of Client Services and Business Development for HAVI 
Global Solutions, a global supply chain services company to the food service industry.  Since 
2007, Jill has led the transformation from a single-customer supplier to a multi-customer company.  
She created the Marketing and Sales departments and led the efforts globally to externally brand 
the organization via new customers and a visible industry presence including speaking 
engagements, industry tradeshows, and awards for the company’s services.  Today HAVI 
services customers all over the world delivering unmatched solutions and value to the foodservice 
industry. 
 
Jill is also very involved, internally and externally, in the development of diverse talent.  She 
founded and chaired HAVI’s Women’s Business Resource Group (of which she is now the 
Executive Sponsor), and she co-founded and co-chairs HAVI’s Cultural Business Resource 
Group.  Externally, Jill is an involved member of the Women’s Foodservice Forum and a founding 
Advisory Board Member of the Global Women’s Leadership Forum, an organization dedicated to 
the development of Women’s Business Resource Group leaders. 
 
Prior to joining HAVI Global Solutions, Jill enjoyed 20 years in the consumer packaged goods 
industry and mostly focused on market research.  Her first position was as a statistician at 
Monsanto in St. Louis, Missouri, utilizing her undergraduate degrees in mathematics and 
statistics.  A couple years into the position, Monsanto moved Jill to Chicago with The NutraSweet 
Company managing their market research applications where she led the industry’s first transition 
to a state-of-the-art Nielsen system.  She also managed this transition for NutraSweet’s European 
offices and was eventually hired by Nielsen in to build a team for the newly-won Kraft account. 
This job was the start of a 15 year career with Nielsen. 
 
Once Kraft was fully transitioned, Jill spent the next 12 years at Nielsen in Client Service, 
Marketing, and Business Development roles.  In her marketing role, Jill led the development of 
Nielsen’s first-ever consumer insight applications that won industry awards and are still in use 
today.  In her sales role, Jill was the top sales person for 5 consecutive years and won the 
company’s highest global achievement, the Chairman’s award.  She was responsible for bringing 
in Anheuser-Busch, SC Johnson, Nestle Purina, and Dreyer’s Ice Cream to name a few.   
 
When she isn’t traveling or catching up with her children’s activities, she enjoys running and other 
sports activities.  Jill’s husband, Patrick, is the Inspector General of Cook County, and they reside 
in Glenview with their 2 sons. 



 


